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ollaboration. Everywhere you

turn there seems to be no end
of industries and organizations
announcing their partnerships, joint
ventures and collaborations. In truth,
from a wheat and barley perspective,
collaboration makes sense for many
reasons—most wheat farmers are also
barley farmers and vice versa. Both
grains have similar end uses, and
both are faced with common issues
relating to export markets and the
need for innovation.

For the Alberta Wheat Commis-

sion (AWC) and Alberta Barley,
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collaboration is a philosophy we
have embraced and something that
our respective organizations have
truly committed to—for the benefit
of producers and our industry as a
whole. We started by sharing office
space. Then we partnered on several
of our regional meetings. In time,
we hired shared staff to serve both
organizations in key positions such as
policy and accounting. Now, this new
magazine, GrainsWest, is the latest
tangible example of that philosophy at
work, and of our organizations’ joint
commitment to demonstrating true
value to Alberta’s wheat and barley
producers for their check-off dollars.
This is a time of opportunity in Ca-
nadian agriculture, because farmers
like myself have been given marketing
freedom and the ability to diversi-
fy our industry. We need to keep
ourselves informed and educated
on everything from the most up-to-

date research to trade agreements,
new marketing opportunities, and
political events that have the potential
to shape our industry and impact our
ability to do business. GrainsWest,
the first publication of its kind, will
provide producers with valuable
information on those topics of wide
appeal and current interest, and it
will serve as the authoritative voice
for barley and wheat. GrainsWest will
benefit producers because it focuses
on growing Western Canada’s grain
industry—our industry.

Collaboration has enabled us to put
everything in place we need to make
this magazine a success: the commit-
ment of two like-minded organiza-
tions, an editorial advisory board of
industry leaders, and qualified, knowl-
edgeable and experienced staff. With
that, we hope this magazine becomes
an industry institution—one that will
help producers make better, informed
decisions on their farms for many years
to come.
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reetings on behalf of the Alberta

Wheat Commission (AWC). |
want to welcome you to this inaugural
edition of GrainsWest, our newest
initiative, and the latest of several
industry-leading collaborative efforts
between the AWC and Alberta Barley.
This publication features cutting-edge
industry information, and key business
updates from our respective organi-

zations, in a high-quality magazine for
producers.

These are exciting times for Alber-
ta's cereal grain industry. Together,
the AWC and Alberta Barley have
been able to embrace opportunities
to be more cost effective to maximize
producers’ check-off dollars. This
magazine is just one more way for us
to bring our two crops together and
demonstrate our collective approach
and commitment to working smarter
to advance the cereal grains industry
asawhole.

As producer-directed, produc-
er-funded organizations, one of our
primary functions is to connect you,
our members, with information that is
valuable to you and your operations.
So, as much as this initiative is about
collaboration and demonstrating the
effective use of producer funds, it is
also about delivering timely, relevant
and quality content that matters to

you—content that keeps you engaged

and informed, and ultimately helps to

WHEAT WORLD

ollow the Alberta Wheat

Commission (AWC) on Twitter
@albertawheat for research news,
industry updates, AWC activities
and more!

The AWC has launched a new Face-
book page. Search “Alberta Wheat
Commission” to “like” our page and
learn more about how the AWC is
putting your check-off dollars to work!

y+

improve your bottom line.

We have established GrainsWest to
be a one-stop shop that offers feature
articles and the most topical wheat
and barley industry news that matters
toyou.

Although your commissions are
here to represent you, the strength
of our industry is dependent on the
passion and participation of you, our
producers. GrainsWest is your mag-
azine, so we would like to hear from
you. If you have comments, questions,
suggestions or articles, please send
them along to us.

Finally, | would like to thank the
GrainsWest staff for all the hard work
and time they put into this first issue.
The AWC's investment in this new
initiative will no doubt provide signifi-
cant value to our producers.

he Alberta Wheat Commission held six regional meetings across the prov-
ince this winter. The meetings included presentations on marketing and risk

management and the Wheat 150 project.

+ OVer 426,000 fornes of
barley Is malted In

Chairman Kent Erickson speaks at a regional meeting in Lacombe this past November.

Photo: Brian Kennedy
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n Nov. 7, 2013, Agriculture

and Agri-Food Canada (AAFC)
Minister Gerry Ritz made a stop at
Agri-Trade in Red Deer, AB, where he
announced the approval ofa $25.2
million dollar program to support the
development of new and improved
wheat varieties.

The project, called the National
Wheat Improvement Project (NWIP,
otherwise known as the Wheat
Cluster) is part of the federal Growing
Forward 2 (GF2) program. With 50
projects in total, the NWIP combines
several areas of plant breeding from
conventional to cutting edge tech-
nology, including the development
and application of biotechnology and
bioinformatics tools to support and
accelerate breeding activities.

The specific outcomes of the NWIP
include:

* High yielding varieties of all major
wheat classes grown across Canada

* Improved disease resistance

* Maintained quality standards to
ensure the premium value of Cana-
dian wheat in international markets

The Alberta Wheat Commis-
sion (AWC), along with the West-
ern Grains Research Foundation
(WGRF) and the Canadian Field
Crop Research Alliance (CFCRA) in
eastern Canada, are the “industry”
or producer investors, making the
NWIP a Canada-wide approach. GF2
contributed $12.5 million to be com-

S ot trhe it

Producers partner with Government of
Canada to strengthen wheat breeding

From left to right: Garth Patterson (WGRF), Gerry Ritz (Agriculture and Agri-Food Canada minister), Keith De-
genhardt (WGRF), Earl Dreeshen (MP), Terry Young (AWC), Crosby Devitt (CFCRA), at the National Wheat

improvement Project Nov. 7, 2013 in Red Deer.

bined with industry’s contribution of
$12.7 million.

“Alberta producers need new
varieties to overcome the evolving
challenges we are faced with,” said
Kent Erickson, chairman of the AWC's
Board of Directors.

Supporting innovative research into
breeding and agronomy is a key part
of the AWC's mandate.

“By partnering with the Govern-
ment of Canada, we are able to
increase the value of our members’
investment,” added Erickson.

The AWC works with producers
and scientists across western Canada
to ensure that producer priorities are
matched with the research capabil-
ities and interests of government,
academic and private organizations,
with the overall goal of increasing
grower profitability.

The university programs covered
under the NWIP, including Dr. Dean
Spaner’s Canadian Prairie Spring and
Hard Red Spring programs at the Uni-
versity of Alberta, ensure that training
is provided to undergraduate and

graduate students—the next genera-
tion of wheat breeders.

“Agronomy, breeding and related
disciplines cannot be taught if the
universities do not have vibrant, active
and relevant programs,” said Spaner.

The NWIP approval comes at a time
of uncertainty about AAFC's future
participation in public wheat breed-
ing. There are plans in place for AAFC
to exit the variety registration process
earlier, passing on the task of finishing
lines to private industry.

Over 75 per cent of the wheat cur-
rently grown across the Prairies is the
result of the AAFC program. Although
the anticipated changes would cause
a drastic shift, the Wheat Cluster will
directly support public wheat breed-
ing efforts in Alberta.

“AAFC scientists have done a
tremendous job in the past in produc-
ing reliable new lines for our region.
Producers want to ensure that these
efforts continue,” said Erickson.

For more information about the
AWC's research program, please visit
www.albertawheat.com.
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Meeting Major
Market Demands

his November, the Alberta Wheat

Commission (AWC) had the
opportunity to represent our produc-
ers in Southeast Asia and China. The
trade mission, coordinated by the
Canadian International Grains Institute
(Cigi), allowed AWC to gain market
intelligence and international per-
spective as we spoke with millers and
bakers in China, Singapore, Malaysia,
Vietnam, Thailand and Indonesia.

[t truly is a great big world. China
has an estimated population of 1.35
billion; South East Asia has a popula-
tion of 593 million.

These are big numbers, but what
do they mean? To give perspective,
the population of Beijing is estimated
at about 21 million people. This one
city has a consumer base larger than
the combined populations of Cana-
da’s four western provinces.

China and Southeast Asia com-
bined represent nearly 28 per cent of
the world’s population. These regions
are expected to grow in population
by 200 million people by 2030, with
urbanization and disposable income
increasing, as well.

What does this mean to an Alberta
wheat grower? Increased demand!

Alberta is blessed to be geograph-

ically aligned with Asia, which means
our wheat has the most economical
access to the natural port of depar-
ture, Vancouver. However, we need
more than simple geography.

What influences a miller’s appetite
for wheat? Like anyone in business,
they will use what provides the best
potential for profit.

Buyers of wheat want to understand
exactly how each season’s wheat will
perform in their mills and they want
to know it as soon as possible. Bakers
need a consistent product and millers
need to supply specific flours for spe-
cific needs. If one region of the world
has quality issues, other regions will
be sought as replacement.

Cigi plays an important role here.
With a reputation all over the world for
independent assessment of the quali-
ty of Canadian wheat, Cigi is relied on
to provide real data on the milling and
baking performance of the wheat you
grow. This trusted source of informa-
tion proves valuable in encouraging
buyers to look to Canada for their
supply of raw ingredients.

During our meetings with nearly
500 people from various milling and
baking companies, we were able to
see presentations on production sta-
tistics, milling efficiencies, and baking
or noodle-making properties from the
2013 harvest. Access to that infor-
mation and the experts that present
it are invaluable in the promotion of
Canadian wheat.

In the coming months, we will
touch base with all the major markets
of the world and bring that market
knowledge back to Alberta and its
growers. The market connections
made will guide us in our efforts on
both the market development and
research fronts. Our aim is to enhance

in Alberta.
For more information on markets,
visit www.albertawheat.com.

'MEET THE

AWC STAFF

Doug Cornell
General Manager

oug Cornell, general manager

of the Alberta Wheat Com-
mission, joined the organization in
August 2013.

Cornell grew up on a purebred
cattle farm in northwestern Ontario.
After completing a degree in agricul-
ture at the University of Guelph, he

© moved out West. He began working
- for Alberta Agriculture and Rural De-
velopment as a district agriculturalist,
¢ and then as a commodity marketing

specialist. His career then led him to
UFA Co-operative, where he led a
strategic opportunity team.

Having honed his skills in both
startup and corporate environments,
Cornell brings to the organization a
strong business background. He is
an entrepreneurial manager with an
extensive background in agricultural
production and management, com-
modity marketing and stakeholder

and customer relations.

Cornell also has a passion for iden-

tifying emerging technologies and
the bottom line of every wheat grower
¢ ture industry. He is looking forward to
advancing the Alberta wheat industry
© and helping its producers thrive.

putting them to work for the agricul-
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Growing Barley

t's 2014 and I'm feeling optimistic

about another year representing
farmers’ interests at Alberta Barley.

When | look back over the past
two years, I'm encouraged by what
we have accomplished in such a
short time. We have met the changes
to our marketing system head on. We
have also established a national bar-
ley council to work with the federal
government to increase funding for
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barley innovation and grow the food
barley markets.

Over the coming year, we will build
on our past successes to further grow
our industry. Last year, | grew malt, as
well as feed barley for the cattle indus-
try. | also participated in an initiative
to grow food barley, which was my
way of contributing to an exciting new
development that we are working on
at Alberta Barley.

With record yields for many farmers
last year, I'm confident that barley is a
crop with a solid place on my farm—
and a proven performer for producers
around the province. If you haven't
grown barley in a few years, | urge you
to take a look at it as a rotational crop
that just makes sense.

In the same way that barley is part
of a strong rotation, it is also part of
a larger industry. Over the next year,

albertabarley.com

you'll see us strengthen ties with our
officemates from the Alberta Wheat
Commission, as well as continue to
collaborate with our close colleagues
at the Alberta Canola Producers
Commission and Alberta Pulse Grow-
ers Commission. Working together
enables us to make sure your check-
off investments go further, giving us all
more bang for our buck.

On afinal note, | would like to say
that we take the responsibility of
investing your check-off dollars very
seriously. The projects and initiatives
we invest in would mean nothing
without you support. With that in
mind, over the next 12 months we will
continue to make research and market
development our top priorities. These
are the areas that move our industry
forward—and ensure our profitability.

I wish you all a happy and healthy
2014.
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easuring an organization’s suc-

cess year over year is, in some
ways, a test of patience and endur-
ance. From developing the strategic
plan early in the new year, to making
a work plan and budget based on
those strategies, to then implement-
ing those strategies (and tracking
them in the work plan), our goal at
Alberta Barley is to be accountable

to our members. Yet some results are
more tangible than others.

As Matt mentioned in the “Chair-
man’s Message,” we have had a busy
couple of years with some major suc-
cesses. Yet our day-to-day work is of-
ten about more immediate priorities:
What is happening in international
trade? What about transportation? Is
anyone growing hulless barley? Who
is working on UPOV 917 Are we in-
vesting our research funds in the right
areas? Do we agree with the govern-
ment on a particular issue?—and what
do we think about all of these things?

At Alberta Barley, we actively invest
time and energy in communications,
finance and check-off management,
market development, policy and
research. We are fortunate to have de-
veloped a solid committee structure
that provides us with farmer input in all
of these areas—the most notable de-
velopment today being GrainsWest,

the magazine you're holding in your
hands right now.

In 2014, we will be adding more
work in agronomy to our list of
projects and priorities. As this pro-
gresses, your feedback will be much
appreciated.

In a similar vein, developing
research extension materials is an
area we'll be more active in over the
coming months. Stay tuned for more
information on our @albertabarley
Twitter account, our albertabarley.
com and gobarley.com websites, our
Barley Country blog, and our atten-
dance at meetings throughout the
year. We look forward to seeing you
out there—and online.

We’'re Working for You

Farmer-focused research

We invest in research that provides
tangible and practical results. We do
this by identifying projects and initia-
tives that ensure profitability for farm-
ers. Recently, we received a federal
government Agrilnnovation Program
grant that invests $8 million in 27 new
barley-focused research projects.

2

Leaders in trade

We remain committed to increasing
market opportunities for feed, food
and malt barley at home and abroad.
Our participation in trade missions

strengthens new and existing ties to
target markets.

3

Barley Council of Canada

We fund and provide administrative
support for the Barley Council of
Canada (BCC). The BCC unites barley
farmers, researchers and industry
stakeholders from across the value
chain to promote the growth and
profitability of the barley industry.

4
Policy

We track and gauge the impact of
policy issues affecting farmers, and

albertabarley.com

represent farmers’ interests to govern-
ments and regulatory organizations.
Through active engagement and
working closely with industry part-
ners, we work on issues ranging from
market access to sustainability.

5

GrainsWest magazine

We have teamed up with the Alberta
Wheat Commission to produce a
wheat- and barley-focused magazine.
This publication, GrainsWest, is anoth-
er way that we prioritize outreach to
producers. Distributed four times per
year, GrainsWest focuses on issues in-
cluding agronomy, trade and industry
news.
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s food barley is a niche growth

area, two different business de-
velopment groups have been started:
one that is national in scope and one
that is provincial. These meetings
bring producers and industry togeth-
er so each segment understands the
opportunities and the issues affecting
the entire value chain.

The first of these—the Alberta
Business Development Committee—
includes representation from Alberta’s
barley producers, Alberta Agricul-
ture and Rural Development’s Crop
Research and Extension Division and
Food and Bio-Processing Division,
Canterra Seeds, Lakeview Bakery,
Stony Plain Seed Cleaning Associa-
tion and Sunny Boy Foods.

Following the committee’s initial
meeting, its first barley-promoting
project is already underway: Sunny
Boy Foods and Lakeview Bakery have
joined forces to develop a food-ser-
vice-type barley bread mix suitable
for bakeries. The flour mix will be
designed so that bakeries can quickly
create a batch of dough with the addi-
tion of very little other than liquid. The
bag of baking mix will include bread
bags with the miller’s information
and the nutrient composition already
printed on them.

The objective is to have a serving
size of the bread contain enough
barley beta-glucan to allow the

Alberta
Barley

Alberta Barley’s market development
group is helping to grow food barley
markets with a number of recent initiatives.

Alberta Barley is working to develop the food barley markets with the help of a delicious barley bread mix.

Eating barley fibre helps to
reduce cholesterol, which is a
risk factor in heart disease

bread to carry the health claim:
“Eating barley fibre helps to reduce
cholesterol, which is a risk factor in
heart disease.”

Sunny Boy received a Growing
Forward 2 grant from the federal
government to work on this product.
The bread mix is currently in devel-
opment, and Sunny Boy hopes to
feature this product in the near future.
Uptake of such a product is the first
step in promoting new food products
containing barley.

albertabarley.com

Market Development is also
working on a technical guide that
will be made available to the food
industry. The guide will include ideas
for, and basic formulations of, barley
food products, as well as processing
techniques that have already been
developed by Canadian research
institutes. It will connect interested
processors and manufacturers with
expertise in barley processing and
product development.

On the consumer side, Alberta
Barley is publishing Go Barley:
Modern Recipes for an Ancient Grain,
a 256-page cookbook featuring
more than 100 delicious recipes and
accompanying photos. It will be
available in stores April 8, 2014.
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National research
cluster will propel
Canada’s barley
industry forward

thanks to 27
innovative projects.

lberta Barley's research focus-

es on providing tangible and
practical results to farmers. A major
step towards achieving this goal
happened onJuly 9, 2013, when
Agriculture and Agri-Food Canada
(AAFC) announced that Alberta
Barley would be the recipient of $8
million dollars under the Agrilnnova-
tion Program (AIP).

The AIP is a five-year initiative in-
vesting up to $698 million to support
innovation in the Canadian agricultur-
alindustry. As a result of this $8 million
funding, 27 research projects will be
supported under a National Barley
Research Cluster.

The top priority of this cluster is
realizing the potential of the Cana-
dian barley sector through scientific
advancements that will reduce the
expense and risk for producers. The
research themes focus on relevant
industry priorities for feed, malt and
food barley.

The potential for food barley
research is especially exciting as
barley is one of only nine ingredients
approved by Health Canada for a
health claim related to its cholester-
ol-lowering potential. The cluster's
activities will include developing
barley ingredients to encourage food
manufacturers to use more barley in
their products, as well as developing
new barley varieties that contain more
health components.

The research themes will focus
on relevant industry priorities for
feed, malt and food barley.

Several projects are already un-
derway, including two food barley
projects from AAFC’s Nancy Ames,
PhD. The first is “The Effect of Barley
Beta-Glucan on Human Glycemic
Response,” a study that will use the
powerful statistical tool of meta-anal-
ysis to examine data pooled from
clinical studies. This will measure
precisely how effective barley and
barley products are in lowering blood
glucose and insulin levels. Food
producers and marketers will then be
able to make accurate claims when
promoting barley products, and
identify gaps in barley research that
will direct further studies.

Ames’ second project, “Optimiza-
tion of Primary Processing Protocols to
Improve Wholegrain Barley Product
Nutrition, Safety and Flavour,” will
survey commercial whole-grain barley
products to determine the consisten-
cy of beta-glucan content, flavour and
microbial safety. Although higher lev-
els of beta-glucan are desirable from
a health standpoint, this study look
for the optimum balance between
meeting beta-glucan health claim
requirements and obtaining good
end-product quality and stability.

albertabarley.com

MEET THE
STAFF

Erin Gowriluk
Policy Analyst

he first staff member that we

would like to introduce in this fea-
ture series is Erin Gowriluk, our new
policy analyst.

Gowriluk’s role is shared between
Alberta Barley and the Alberta Wheat
Commission. Her experience includes
working at Alberta Agriculture and
Rural Development's Local Market Ex-
pansion Branch, where she contributed
to projects under the federal govern-
ment's Growing Forward 2 initiative.

As part of her policy and advocacy
efforts, Gowriluk works to convey
an informed opinion on matters of
importance to farmers. Gowriluk fo-
cuses her efforts on identifying policy
priorities—from research funding and
international trade to creating mar-
ket-development opportunities.

Gowriluk made Calgary her home
17 years ago when she moved with
her family from Winnipeg, MB. She
is married and enjoys managing her
son’s novice hockey team, horseback
riding, entertaining friends and family,
and exploring Fish Creek Provincial
Park with her Old English sheepdog,
Felix.




	AWC-Jan-2014
	ABC-Jan-2014

